2018 GLOBAL SHOPPER STUDY:

THE NEW
RETAIL MANDATE

TODAY'S SHOPPERS:

DEMAND TECHNOLOGY-ENABLED EXPERIENCES
THAT STRADDLE CLICKS AND BRICKS
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Zebra’s 2018 Shopper Vision Study analysed shopper satisfaction and retail technology
trends reshaping brick and mortar and online stores. Consumers reported becoming less
tolerant of longtime retail pain points that fail to meet their on-demand shopping needs. They
also expect retailers to step in with immediate solutions and see technology as the answer.
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